é‘y AguaClara

For Spring 2016 semester, the AguaClara Public Relations Team’
s goals were to increase awareness on campus and to build
relationships with alumni.
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& AguaClara

Public Relations focused on five main areas

Social Media
and
Newsletter

Funding

Opportunities Merchandise

Special
Projects
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The Society of Hispanic
Professional Engineers
Dia de Ciencias

Social Impact
Conference

s 1k
:
|

Science and
Engineering Fair

gy AguaClara
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-~ Good: more Good:
visitors, less healthy
resources partnership
Bad: pre-

pre Bad: low
frosh were
turnout

not engaged
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s AguaClara
Newsletter shared updates and helped connect =3

AguaClara with alumni

ﬁ. | Vertical
e Wealth of | Response

contacts e Clean and
e Hard to consistent
personalize design

| e Easy transfer
e Mail Chimp
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Public Relations Team applied to SAFC and for &AguaCIara
the Student Group Leadership Award

Durable Goods

e Team polos
e Table cloth

Administrative

e Stickers
e Quarter cards and poster
e Banner = should be moved to durable goods
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Public Relations team struggled to design and &AguaClara
order AguaClara team polos

Receive

Submit to Review art

Design polo Cornell

4imprint
approval

work design
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b
= AguaClara :ép AguaClara

i

Long Sleeve Short Sleeve
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Headshots allowed Public Relations to serve as  —z» AguaClara
additional resource for team members

2 Days of
Photoshoot
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:97 AguaClara

Finalize bank
account and

Register Ccreate team
AguaClara Venmo
with the IRS

Choosing a

bank and

account type
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In the future, Public Relations Team hopes to
improve on current projects and create new
ones

g AguaClara

e Planning ahead for events

Improvements —

e Revised editing procedures

_ e Awareness campaign
New actions

e Media contacts
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Erika Axe Rachelle Ng
Environmental Science & Hotel Administration
Sustainability rhn25@cornell.edu

ena7@cornell.edu
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&AguaCIara
Appendix 1: Design for Quarter Card

Take a brea\;, eat at

CAFE PACIFIC
" Supporting Project team

May 14 (Sat) 4:00PM - 9:00PM

Pay with cash, place receipts in the donation bucket, and
donate 10% of sales to AguaClara.
-y
o
"""’ 4 ‘ g )
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ltem to Purchase
Stickers

Apparel (Polos)

Marketing Materials [Quartercards &
Posters]

Banner

Tablecloth
Decorations

$3 To Request
$37
$229

$10
$75
$13

$8

,\gy AguaClara

$372
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AguaClara Water Bottles ($10.0) (27 responses)
AguaClara Hoodies ($19.00) (27 responses)

@ Yes

@ Yes @ Mo

@ No

AguacClara T-shirts (§13.0) (27 responses)

@ Yes
@ No
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